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Who we are

Leadership Growth Focus

Always Advanced
Knowledge Provider

Premium Learning
Experience Provider

Digital Transformation
Partner

Synergetic Service with
Kearney & Metanet

Largest Open Learning
Platform
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The Most Advanced Premium Learning Platform

Together with IG M

Together .. 22 !
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IGM impact in numbers IGM Service Structure
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Appendix
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Leadership Innovation
01. Future SEVEN Leadership Z=1%4
02. FLEX7|8t Leadership T2
03. People Leadership ZE2 12
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05. 1on1 Coaching & Feedback
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Leadership Innovation
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Leadership Innovation
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Cultural Innovation
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