


Ra
0o
r10
=2
=)
-4
ﬂ

r
Ral
oA
2L rot
0o

ACH0M THet &

A ZEH[SHM[L.

00
2
m
m
O
&
Y
=
@
2

IGM , )
oD, HHCHS'S RS S £ObR S a0 iR L T
ST ¢
- ALTLIO 2 AJRfSH H| ZLIALE LY ANX| SHIE Yoo 2 £ 10| YtE Moo= Y7 3

Self- Business Culture Leadership
Innovation Innovation Innovation Innovation

oSt Mzt &, H|XL|A Holof 5S50[2 R

PR A= It 2= ONEY &
HFLIAoI

- YA EMY = 2= - AU =E| 25t - OJAFEY 2| - A 2slo]
- My Leadership - J2Hojsf| (234 - k| - 2P Comm. oiEIt Al EHEH
Journey - X2 =) A AT s

- elo| ojorg

Niat SE(ERIE)

3 Optional curricuium 7 IPY0fl= ERIE(X| gfonf Bz T2 o2 PHEL T (2 HI8H)



2000}
CEop

$° n? 4o
o »@
N 4> mjo

T2 7| oA A

Lo —

Visibility
Applicability

10|R=?

S— meaol ey
Teee 1 £0|0f| s2[6H= 2|54 Big Shift
Self xp[olAl My Leadership Journey (2|4 AEHY EITHC|H2|H)
Innovation = CLYERE 2[HE 2, Lol 2|ty 2R 20|
UO|2HH LOLOF T M| SE(EHIE)
Mg el (D2 FYXZ FFoP | It (O[T EHEA| HOtoF o=
Mgel =5
Oj2HE e Y| T2
H=folsf 1 OJ2H X[ 21 T2fof| Ciet 7|2 % Ofshet
T2fo| 45/ 2m Atz
Business ol XpESHEl 124 JK|S BHEOjLE R
innovation | R oy zysig e 12t F4jel BIxLIAE HEADI ¢
B
= o
o P 212 Yot ol
xto[d
= 1 2[HSCf B =LA 10d, 7| ¥ R HOHE Si=
oAt YT QA ZYE Sh= A
. Ee F3I9F HIHS F0|= 2|2 QAR
Leadership
Innovation ARRI| OFS S S X101 Z Of 22y
':'L|9'||O|*‘| o—l“leEa=seavVic ol
Tr - LISk S Y 2IHe T HRLPHO[HE(EY)
wishz) CHHSO| A|CH, H9LS X|2(3H= Y
- DHsh R0 V|, et e | o
Culture
Innovation HobsE XXl B3I 2 OlC = 012]
xxll:,d.l_ Lo =TT I'E —— o=
e T3 Pl 2 27 2% gYots 25 1%
o . o Strategic Al Leader
HEH | Digital | HHEAQIIIREE | T sHAl oga .
22 | Innovation REEE Bk Y AL St B2 RE HIELA MBI
el s Ee *Optional curriculumQ2 |8 9 W Hi Oty

X A
520l T LT DA THY S YL

=



8NEEDs £0q 7| *Q1 T 1807} 0|4 72 *tof
Jw KA oclaE SGCIE =5HM
3sMRBIE Ol SOE 5378 R
PP AE{C| S =AY HHE|DE HRTRIESY HE
MZaE Mo g SIGMZIE ST ot
st ERYIE SIE SINDE BHSO|AIX|
LRt

@ oI Qo] 2olok T SleiAl L 27 Eajo] e 152
gt Ao} tio] A B R IR - 1747] 9%

o oL} W8-S glolgiz|nt o] H WS-8 534
Tolo] Bxatal ol v ojof st 9] AE A, Az A2, A Aol Azte] F it ”
-1737] 9%

20’ 449 E90] I 7193 R AUt Ao =A B3 AR 8.7
-1727] 9%

AYL olafekn ANE B5Y S0l ke,

719 o] A2 = AgEo] o] o2 T2 kot EkmUTE” - 1717] ¥

- 2025 ZYM FUE -

W72 42 11 /08:30~17:30 (1 8AIZE, & 32AI12H), A X2
[ 1907|1274 1€ 21, 22, 28, 29¢ (IfF =, 29%) / & 4%(08:30~17:30)
[1917]1279 2€ 17, 18, 24, 25% (1= 2, 29Y) / & 4Y(08:30~17:30)
[1927]]1274 3”10, 17, 24, 31¥ (1F £02Y) / & 42(08:30~17:30)
[ 1937|127 42 15, 16, 22, 23Y (IfF =, 29Y) / & 4(08:30~17:30)
[ 1947|1274 5¥ 20, 21, 27, 28 (0f= 2, 22Y) / £ 42(08:30~17:30)

of

0}

OP

S
[1957]]127H 6¥ 3,10, 17, 24¥ (0iF 2 Y) / 5 4¥(08:30~17:30)
[ 1967|1273 7& 6, 13, 20, 27Y (0= 312 Y) / 5 42(08:30~17:30)

[1977]127d 8% 12, 13,19, 20¢ (i3 =, 22%) / & 42(08:30~17:30)
[ 1987|127H 9¢l 21, 22, 28, 29¢ (0HZF 3}, £2%) / & 42(08:30~17:30)
[ 1997|127 10¥ 5, 12, 19, 26 (0fZ 312 Y) / & 4(08:30~17:30)
[2007] 12749 112 4, 11, 18, 25¢ (1= 22Y) / = 42(08:30~17:30)
[20172]127 12815, 16, 22, 23 (1F B, 22%) / & 4¥(08:30~17:30)

DOy UYST XL, 19 0| ST = HEIl
1 S | 2907/ (W, 54 5 B8l
DRYL GMAPIZYTS (HS HES A7)

El
Ho
Mo

O IGM =¥ X|AO|L|XN = 02-2036-8360 = hcho@igm.or.kr & www.igm.or.kr





